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PAINT OUT – the 21st century outdoor extreme art event 

Paint Out Press and other Media copy 
 Press copy of competition announcements, special 

event features – such as taking to canoes to paint from 
the river or gathering 100 artists on an historic heath 
together, and winners with photos of their art and 
cheque presentation (using extra-large branded & 
personalised presentation cheques).  

 We regularly appear in Archant media titles including 
the EDP/NEN (circulation 50k) and Norfolk Magazine 
(readership 34k), have been mentioned in The Times arts 
diary, and been featured on That’s TV/Mustard TV 
(viewers 122k/m), Future Radio (listeners 42k/m) and BBC 
Radio Norfolk (listeners 176k/wk). 
http://www.paintoutnorwich.org/press/#PressCoverage  

 Experienced professional publicity team with a track 
record in search engine & social media marketing 
optimisation and an eye for original and publicity worthy 

media calls.  

 Experienced copywriting and proofreading, on-team 
writers and photojournalists, artists, graphic 
designers and brand integrity consultants. 

 Film and video production - over two-dozen videos 
and short films recorded to date by ourselves and 
others including BBC Voices, City College Norwich 
Media Production Company, Giacomo Gex, Teele 
Photography & Film, Mustard TV (2016), That’s TV 

(2017), Norfolk Now and Tin Can Island TV. 



www.paintout.org | www.facebook.com/paintoutltd | www.twitter.com/paintoutltd | www.instagram.com/paintout 

 

Paint Out Print, Banners, Branded Merchandise 
 Our design team make sure that 

every event is visibly signposted 
with branded materials including 
banners, café-style barriers, 
clothing, flags, maps, posters, 
tents, even on a double-decker 
bus etc. 

Paint Out Web and Social Media Metrics 
 Dedicated web and social media channels for each location and/or event allowing cross-posting 

and reposting opportunities 

 Exposure on a 100,000 views successful web site, up to 1,000/day during competition events 

 Reaching 7,000+ social media followers 

o Typical post impression on Facebook 2000-4000 (best 8000+ with dozens of shares), c.10% engagement 

o Twitter impressions 30-90,000 during competition month and top tweet 6,000 impressions. 

o Instagram, LinkedIn, Pinterest, Google+, YouTube presence also 

 Search Engine Optimised (SEO) write-ups, links, and promotion of sponsors’ brands and 
website on a site consistently ranked ahead of its competitors. 

o Of 2 million results for “Plein Air art competition” on Google worldwide, Paint Out Norwich comes #2. Plein 
Air Salon by Plein Air Magazine, comes #1 with $31,500 prize money and has been going twice as long. 

o Of 1.3 million results within the 
UK, Paint Out Norwich comes 
#1 and Paint Out comes #2, 
ahead of A Brush with the Broads 
and Pintar Rapido London. 

o Of 3.3 million results for 
“Outdoor art competition” on 
Google worldwide, Paint Out 
Norwich comes #2, the first entry 
is an unrelated digital event. 

o Of 4.8 million results worldwide 
for “Open Air art competition”, 

Paint Out Norwich comes #1 and Paint Out comes #3, either side of Art In The Open - Ireland's Plein Air 
Painting Festival, then at #4 the Windsor & Eton En Plein Air which began in 2013.  

o Of 17 million results worldwide for “Plein Air art UK”, Paint Out Norwich comes #9 on the first page of 
Google after the Tate at #2. 

o Of 3/4 million results worldwide for “Plein Air Painting”, Paint Out Norwich comes #1, Paint Out comes #5, 
and our Facebook page #7. 

o Of 3.5 million results worldwide for “outdoor art competition”, Paint Out Norwich comes #6 after companies 
like Cass Art. 

o We typically come on the first page of Google when searching for artist’s names, often #2 straight after their 
own website. E.g., artist Michael Richardson, Richard Bond, or even #1, John Behm. 


